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(in $billions)

And that’s what we done in
this year’s charts. In this inRegion
Estimated 2015 Sales
Estimated 2014
% gain
stance, the fi xed exchange rate
Western Europe
$52.60
$51.70
1.7
for Western Europe (the world’s
Asia Pacific
$38.80
$36.00
7.8
largest and most mature regional
North America
$35.90
$34.90
2.9
market) in 2014 is $51.7 billion
Latin America
$23.90
$19.60
22
compared to $52.6 billion, a 1.7
Eastern Europe
$17.70
$16.40
7.9
percent gain. That’s not neces$10.50
$9.40
11.8
Middle East/Africa
sarily anything to shout home
$4.10
$4.00
2.5
Australasia
about, but it’s still a positive step.
$183.50
$172.00
6.7
World
As Skelly says, “Growth has
been slow in these markets
Source: Euromonitor International Ltd. 2015
* Total may vary because of rounding
[Western Europe] for quite some
time. There is a degree of saturation in both, with manufacturers struggling to get consumers
to buy more confectionery, and
(in $billions)
a wide range of new snacks
entering the market, which are
Estimated 2015 Sales Estimated 2014
% gain
competing for the same snacking
occasions as confectionery.”
Chocolate
$101.10
$94.80
6.6
Remarkably, Eastern Europe,
Sugar
$59.60
$55.70
7.0
which encompasses the Ukraine
Gum
$22.80
$21.60
5.5
and Russia, posted a 7.9 percent
Total
$183.50
$172.00
6.7
gain in 2015, growing from $16.4
Source: Euromonitor International Ltd. 2015
billion in confectionery sales
* Total may vary because of rounding
to $17.7 billion. And this was
against an ugly backdrop, the
Russian-Ukrainian confl ict.
contracted by 10 percent. The basis for the good news spin is that
The fighting, coupled with a severe drop in oil prices, has
— foregoing any return to military conflict — the economy can’t
wounded the Russian and Ukrainian economies.
decline anymore and is expected to grow, albeit by 1 percent.
One can argue that Russia has had endured the most severe
However, when it comes to regional growth, Latin
impact, since its standard of living and economic output
America and the Middle East/Africa outpaced all, posting
far outstripped the Ukraine. According to the International
22 and 12 percent gains, respectively.
Monetary Fund, Russia’s economy shrank 3.7 percent in 2015.
Having experienced economic growth for the past five years,
And Bloomberg reports that some 22 million Russians now
which averaged 3.6 percent annually, Latin America found itself
live in poverty, a 50 percent increase since 2013. Moreover,
in the beginning of a recession in 2015, growth contracting by
while European and U.S. economic sanctions and plunging
0.1 percent. Venezuela and Brazil were the countries hardest hit
oil prices have had a serious impact on the Russian economy,
and both are continuing to face a broad range of economic and
some analysts believe that there are inherent structural defects
political crises. And it’s still unclear whether the looming sumrelated to Putin’s return to the presidency back in 2012, which
mer Olympics will be a boon or boondoggle for Brazil.
preclude any quick hopes of the recession actually ending.
It’s certain, however, that the emergence of a middle class,
Nonetheless, during the years preceding 2014, the
albeit different in nature amongst each specific country, coupled
Russians reacquainted themselves with premium domestic
with a large youth population, has created a strong base for
and imported chocolates. The bans on imports have only
confectionery sales. The beginning of a regional recession,
prompted the locals to turn toward domestic producers and/
however, will undoubtedly have a dampening effect this year on
or contraband.
confectionery sales.
Unfortunately, the ruble’s decline coupled with tight credit
Then, there’s the Asia Pacific market, which, despite some
has handicapped many local confectionery manufacturers
hiccups — mostly from China — continues to rise brightly.
from investing in automation and/or expansion. So, 2016 will
Last year, the headlines raged about the weakening Chibe an interesting year.
nese economy and the subsequent impact on confectionery
As for the Ukraine, the good news is that the economy hit rock
consumption. But as Skelly points out, even though China is
bottom in 2015, the World Bank estimating that the nation’s GP
slowing down, the demographics are not. There’s still a huge
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2015 Global Confectionery Sales
by Type and Region (in $billions)
Region

Chocolate

Sugar

Gum

Western Europe
North America
Eastern Europe
Asia Pacific
Latin America

$34.80
$20.80
$13.20
$14.40
$10.10

$13.40
$11.23
$3.00
$18.10
$8.90

$4.30
$3.9
$1.60
$6.20
$4.9

Middle East/Africa

$5.05

$3.70

$1.64

Australasia

$2.70

$1.11

$0.24

Source: Euromonitor International Ltd. 2015

wave of new people moving into the middle class here as well
as in other markets. Even a minor increase in per capita
spending on confectionery in such a hugely populated
market causes ripples. Think tsunami.
In addition, manufacturers are becoming
savvier in their efforts to appeal to these new consumers, he points out. This includes offering much
cheaper, smaller products than in the West and
reaching new cities and store-types where such
confectionery has previously been unavailable.

In addition, Japan has seen quite positive gains in recent
years — and unlike similarly developed economies — chocolate’s potential for growth remains rather untapped and is
only now being exposed.
Travelling east and south, one reaches the Middle East and
Africa. Despite the regional conflicts there, beginning with
Syria, extending to Iraq, and continuing into Libya, Nigeria,
Chad…well the list goes on, the region continues to evolve into
a confectionery stronghold.
Where there are pockets of stability, there’s an appetite
for sweets. Skelly notes
that the United Arab
Emirates and Saudi
(in $billions)
Arabia are leading the
way in confectionery
Category
2015 Sales (billions) 2015 % annual gain 2020* Sales (billions) CAGR growth
consumption, bolstered by
Chocolate
$21.10
3.10
$23.30
2.1%
a wealthy citizenry as well
Non-chocolate
$10.70
3.70
$11.60
1.7%
as Western immigrants
Gum
$3.10
1.00
$3.2
0%
working in those regions.
Total
$34.9
3.20
$38.10
1.8%
“Manufacturers have
been highly proactive in
*includes inflation
Source: NCA Projections/Department of Commerce/Euromintor International
increasing their capacity in
the Middle East, particularly, with Mars, Nestlé and
Ferrero all building new
manufacturing sites in the
Incremental growth (in millions)
region,” he says.
With regards to trends
closer to home, that is the
Chocolate
Fruit
Dark
Pieces
Nuts
U.S. market, premium choc$133 (52%)
$102 (8%)
$168 (5%)
$104 (3%)
olate and flavorful candies
is where it’s at. And there are
Non-Chocolate
Fruit-flavored
Gummies
Peg Candy
Small Value Pack
no worries about dealing
$109 (7%)
$85 (7%)
$110 (7%)
$133 (10%)
with currency conversions
Sour
Breath Fresheners
here and the strong dollar.
$110 (15%)
$62 (8%)
There are however,
concerns about sluggish
Source: NCA Syndicated data anlaysitics 52 weeks ending 12/28/2014
growth. National

2015/2020 U.S. Confectionery Sales

Market Drivers in U.S. Confectionery
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State of the
Industry
Candy Industry Global State
of the Industry Webinar:
New for 2017! Candy Industry’s Global State
of the Industry will feature industry experts as
well as industry thought leaders, reviewing
recent performance in the global candy sector
and discuss what lies ahead.

STATE OF THE INDUSTRY
ONE-STOP RESOURCE:

WEBINAR WILL ADDRESS:

In addition to all of the content from the print
Global State of the Industry issue, the Global

•

2016 in review

•

State of the Industry landing page on

•

Performance in global
candy sector

Inside the drives of
growth

•

Current trends
& preparing for
tomorrow’s trends

•

Identifying growth
segments

www.candyindustry.com will include:
•

Insightful slideshows featuring new product and details

•

Product information provided by leading market research firms

•

Updated news section highlighting top global candy trends

•

New product trend resource for the global candy, confectionery and snack industries

•

Links to global state of the industry reports from previous years
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